
MYP Planner Initial Scope and Sequence Year 11 2011-12 
 

Type of 
Summative 
Assessment 
And 
assessed 
criteria 

  
An  evidence 
based 
evaluation of 
the 
government 
plans for the 
Kai Tak site 
B C D 
 
 
 
Forms part of 
the Exam 

In class essay  
On who is 
most to blame 
for the 
Rwandan 
Genocide 
A B D 
 
 
 
 
 
Forms part of 
the Exam 

Tectonics test 
 
A C 
Forms part of 
the Exam 

In class 
summary on 
the economics 
of aid using 
Oxfam 
unwrapped. 
A C 

Presentation 
of a Marketing 
Plan for an 
ethical service 
or product 
A C 

Formative 
Assessment 
And 
assessed 
criteria 

 Urban 
transect  
fieldtrip 
report. 
A C D 
 
China 
Population 
Essay A B 

Information 
Board 
illustrating 
Rwanda at a 
glance 
C D 

Scattergraph 
assessment 
C 
 
News Report 
A D 
 
 
 
 

The goat 
dilemma 
B 

 

Year Level Unit 1: 
Humanities 

Skil ls 

Unit 2 
Local Area 

Unit 3 
Genocide in 

Rwanda 

Unit 4 
Hazards and 

Natural 
Disasters 

Unit 5 
The 

Economics 
of Aid 

Unit 6 
Introduction 
to Business 

and 
Management 

AOI Focus ATL HI C&S Env H&S HI 
Significant 
Concept 

 Context 
greatly affects 
human 
innovation, 
creation and 
development. 
 

Colonialism 
changed 
communities 
and continues 
to influence 
them. 

Extreme 
natural events 
impact 
different 
countries in 
different 
ways. 

Giving aid is 
not always the 
right decision 
for a recipient 
country. 

Mass media 
can influence 
and persuade 
decisions 
made by 
consumers. 

MYP Unit 
Question 

What are the 
skills I need 
for year 11 
humanities  

What are the 
challenges 

facing urban 
Hong Kong 

today? 
To what 
extent are 
planners and 
developers 
meeting the 
changing 
needs of the 
Hong Kong 
population? 

Who is to 
blame for the 
genocide in 
Rwanda? 
 

What are 
extreme 
natural events 
and why does 
the impact 
and 
management 
of these 
processes 
differ so much 
around the 
world? 

Are charitable 
donations 
always the 
solution? 

What 
problems can 
arise from Aid 
donations? 

What is an 
ethical 
product or 
service and 
how can it be 
marketed? 



 


